NGE S DUS2I

GOVERNMENT OF DUBAI Tourism d=luul)

#MyDubai COMPETITION OFFERS EXPATRIATES THE CHANCE
TO WIN A TRIP FOR THEIR FRIENDS AND FAMILY TO VISIT
DUBAI

Dubai residents stand a chance of winning two Emirates return tickets for friends and

family to visit them in the city

Dubai, UAE; 17 October 2018: Dubai’'s Department of Tourism & Commerce Marketing (Dubai
Tourism) has announced the launch of a new social media competition under the #MyDubai initiative,
offering Dubai residents the chance to win two Emirates return tickets for their friends and family to
visit them in the city. Reflecting the enduring importance of Dubai’s largely expatriate population in
acting as advocates for the city, the competition calls on all residents to share compelling moments in
their lives that highlight the diverse culture and soul of the city. Participants can submit their entries
on the MyDubai Facebook page, or simply upload to their personal Instagram and Twitter accounts by
using #MyDubai and #Mpylnvite. The competition will select two winners each week for 15 weeks

starting from 15 October 2018 to 31 January 2019.
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With the competition set to showcase the pride expats have for Dubai as their home, it will give them

the opportunity to show their friends and family the breadth and depth of the destination’s offering,

as they become advocates for the city.

Mr Issam Kazim, CEO, Dubai Corporation for Tourism and Commerce Marketing said: “The passion
for the emirate that exists amongst both UAE nationals and the communities of more than 200
nationalities living here is a key driver of Dubai’s success. These residents take pride in posting about
their experiences in the city, sharing special moments from Dubai with the world. The best advocates
of a city are the people who live in it and through this campaign, we hope to encourage residents to
highlight what truly lies beneath the urban and technological experiences and highlight why Dubai has
maintained its position as the fourth most visited city in the world. What started out four years ago
as a city-wide initiative to create the world’s first autobiography of a city has today grown into a
mammoth library of user-generated content that has allowed us to tell a unique story by capturing
real-life dynamic moments that both residents and visitors experience in this remarkable destination”.
Harnessing the power of user-generated content, the competition aims to drive increased visitation
from expatriates’ friends and families, and further facilitate an increased length of their stay in Dubai.
The striking pictures, posts and videos submitted during the competition will form part of a dedicated

microsite and will be re-shared across all #MyDubai social platforms.
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To enter, residents are encouraged to submit entries that showcase their life in Dubai on MyDubai
Facebook, Instagram and Twitter accounts by using #MyDubai and #Mylnvite to be in with a chance

of winning two Emirates return flights for their friends and family.

Visit https://www.visitdubai.com/en/vfr-competition-terms-and-condition for all terms and

conditions.

— Ends -

About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism)

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial hub,
Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to attract tourists
and inward investment into the emirate. Dubai Tourism is the principal authority for the planning, supervision,
development and marketing of Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector,
and is responsible for the licensing and classification of all tourism services, including hotels, tour operators
and travel agents. Brands and departments within the Dubai Tourism portfolio include Dubai Business Events,

Dubai Calendar, and Dubai Festivals and Retail Establishment.

About #mydubai social media competition channels, (Terms & Conditions apply):

https://www.instagram.com/mydubai/

https:/ /www.facebook.com/mydubai/
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https:/ /twitter.com/mydubai

For further information, please contact:
Dubai Tourism
mediarelations@dubaitourism.ae

[+971] 600 55 5559

[+971] 4 201 7631
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